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EXHIBITOR ADVERTISING CONTRACT



Size 


 



Full-Color Rates (US Funds)

 ______
Full Page

 



2,615



 ______  ½ Page

 




1,495



 ______
 ¼ Page   
   
 
 


975





          

……………………………………………………………………………

Must be 2012 All-Canada Show exhibitor and take an ad in All-Canada Adventures magazine.

Contact Name:_______________________________________
Phone:___________________________

Company Name:_____________________________________
Fax:_____________________________

Address:____________________________________________
Email:___________________________

City:_______________________________________________
Web:____________________________

Province (State):_________  PC (Zip)____________________
Bill my account:___ Check enclosed:__

Payment Terms:

· 10% of balance due: April 1, 2011
· 50% of balance due: June 21, 2011
· Balance due: October 1, 2011
Credit Card # _______________________________________

Exp. Date ________________________

Security Code: __________ (3 digits on back of the card)

By signing below, I authorize Bay-Lakes Marketing Inc (All-Canada Show) to charge my credit card according to the payment terms above for the amount indicated above: full advertisement cost. 

X_______________________________________________________

Cardholder’s Signature

This contract is to be signed by an officer of the company or a person officially authorized.  You are bound by the terms and conditions on the reverse side.  All prices in US funds. YOUR SIGNATURE ABOVE SIGNIFIES YOU HAVE AGREED TO ALL OF THE CONTRACT TERMS. 

Limitation on Placement:  Bay-Lakes will have the right to omit any ads that are not consistent with the content of the All-Canada Show.

Agreed:  X____________________________________ 

Date___________________

All-Canada Guide – Direct Mail Tabloid 

GENERAL CONDITIONS:

1. Signed, facsimile contracts are legally binding.

2. Must be an All-Canada Show exhibitor to advertise in All-Canada Adventures (A-CA). 

            Must be an All-Canada Show exhibitor and an advertiser in A-CA to advertise in 

            All-Canada Guide (A-CG).

3. Ad placement cannot be guaranteed and is subject to editor’s discretion.

4. All ad are full-color 

5. Ad design is included in price of the ad.  Scans, clipping paths, photos, etc. will be extra.

6. DEADLINES: 

· Ad reservations & Ad Materials: September 15, 2011
· Electronic Materials: Oct.15

· Contract ads CANNOT be cancelled after September 1.  Payment is non-refundable         

7. Advertisers and agencies assume liability for all contents of ads published and assume 

            responsibility for any and all claims made.  Publisher shall not be liable for any costs or damages 

            if for any reason A-CA or A-CG fails to publish an advertisement.

8. Orders showing incorrect rate will be treated as clerical errors and will be billed at the correct rate.

9. A-CA and A-CG reserve the right to reject advertising that the publisher feels is not in keeping 

            with the editorial profile of the publication.  No conditions, printed or otherwise, appearing on 

            the contract order which conflict with the publisher’s policies will be binding on the publisher.

10. A-CA and A-CG and the advertiser agree that any material that will be placed for or by the 

           Company will be done in accordance and compliance with and in recognition of all copyrights

           trademarks, trade names to which the Company’s material may be subject.  In the event of a 

           violation both parties agree that the company in violation defend, indemnify, and absolve the other 

            party from any and all claims, actions, damages, or losses from such a violation.

11. A-CA and A-CG are not responsible for errors in key numbers or in other type set by the publisher.

12. IMPORTANT:  If we do not receive any changes from you by October 1, 2011 your ad will 

            run as-is and no credit will be given for errors or omissions.

13. Advertisers assume liability for all contents of ads published and assume responsibility for any 

and all claims made. Limitation on Placement:  Bay-Lakes will have the right to omit any ads that are      not consistent with the content of the All-Canada Show.

14. New advertisers must submit credit reference forms prior to publication of their first advertisement.  Publisher requires prepayment of ads until credit is established. Visa, Master Card, and American Express accepted.

MECHANICAL SPECIFICATIONS

ELECTRONIC SPECIFICATIONS--Macintosh using QuarkXPress 4.0. Photoshop and /or Illustrator 9.0 only.  Must include font and graphics.  Line art must be at least 600 dpi and photos should be 200 dpi.  Ads should be worked up to our specifications, size, etc.  A laser printout of ad must accompany disk.  Please fax a copy of the ad if ad is e-mailed.  Sorry, we do not accept ads created in Microsoft Publisher, Powerpoint or Word.  Optimum line screen is 110.

E-MAIL ADS--Same specs as above.  Please send hi-resolution PDF files if possible.  Before sending PDFs, all files and fonts must be compressed using Stuffit.  Email to: joel@allcanada.com.

PROOFS--All-Canada will e-mail or fax you a proof before publication on any ad that is composed by us or requires changes.

800-325-6290               920-983-9800               920-983-9985-fax               AllCanada.com               
info@allcancada.com
800-325-6290               920-983-9800               920-983-9985-fax               AllCanada.com               
info@allcancada.com
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